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INTRODUCTION

These guidelines are for internal and 
external teams producing video content. 
They are to complement the main brand 
guidelines to ensure consistency across 
our video output.

If you have any queries about how to 
implement these guidelines for your 
video content please contact the central 
Marketing team on ext 86283.
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VIDEO RATIOS

Video content produced for the University will be used across a variety of channels, each with 
their own optimum aspect ratios. When planning a production consideration should be made as 

to what ratios will be needed for your chosen delivery method.

Widescreen format 
for YouTube, plasma 
screens, presentations, 
some digital display 
advertising

Vertical format for 
Instagram Stories, 
Snapchat, some digital 
display advertising

Square format for 
Facebook, Instagram, 
Twitter

16:9

9:16

1:1
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LOWER THIRDS

A suite of branded lower third 
animations are available on request 
from the central Marketing team.

HOLDING CARDS

Holding cards are generally used 
in a live stream to indicate the start 
and end of a broadcast. They may 
also be used as interstitials in case 
of a technical error or break in a 
transmission.

Holding cards should use a relevant 
image or looping video as the 
background, with a transparent brand 
colour block to contain the holding 
card’s message.

DIGITAL ON SCREEN GRAPHIC

All branded videos should use the 
single colour or single colour reversed 
out University logo as a digital on-
screen graphic. This should be 
positioned top right at 60% opacity 
and at a suitable size for the video’s 
aspect ratio.

BRANDED ELEMENTS
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END CARDS

All external videos must finish with a 
branded animated end card featuring 
the University logo and the line “From 
Newcastle. For the world.” 

Variations of this end card are 
available on request from the central 
Marketing team.

THUMBNAILS

Most online distribution channels 
require a thumbnail to be uploaded 
alongside the main video file.

If a video is to be included on the 
main University YouTube channel, 
its thumbnail should replicate the 
channel’s consistent style using a 
strong image from the video, and a 
solid colour block and the video title 
in white Derailed font.

SUBTITLES

All videos should be delivered with 
appropriate subtitles in an .srt file to 
be uploaded to the delivery platform 
alongside the master video file.

In some instances the subtitles may 
need to be “burnt on” before delivery. 
In these situations subtitles should be:

- White font on black background

- Use a sans-serif font such as the brand font 
Derailed, Arial or Roboto

- Maintain a suitable font size for the video’s 
aspect ratio (around 12pt for 1080p)
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ON SCREEN TEXT

A suite of different animation styles is 
available to help simplify and speed 
up the production process for videos 
that require on screen text.

However, there are some instances 
where a video’s artistic style may 
need a bespoke method of presenting 
text on screen. If you’re unsure as 
to what to use, please contact the 
central Marketing team on 86283.

TYPOGRAPHY

Our brand font is Derailed. It comes in 9 weights, all with 
their own italic version.

When using Derailed in a video, please consider how 
different weights will work together: use the heavier 
weights for headings and titles, and the lighter weights for 
body copy and sub-headers.

There is no “right way” to combine fonts, but we advise 
using fonts that are at least two weights apart to create 
contrast.

We find that the heaviest weights (Black and Extra Bold) 
work best in all caps.

DERAILED

DERAILED

DERAILED

DERAILED

DERAILED

ANIMATING OUR LOGO

Logo animations should be kept 
simple, avoiding things like bouncing, 
overshoot, rotation and glitch effects. 
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VIDEO OPENINGS

When the main distribution channel is 
online videos should avoid using title 
cards and merely open “cold”.

Videos should also avoid fade ins 
at the start. Instead the first frame 
should be a full frame shot..


